
Casual Dining shortlisted for its third Best Trade Show Award!

Casual Dining – the UK’s only dedicated trade event for casual dining operators (including multiple and independent pubs, bars, restaurants, and
hotels), has been nominated for ‘Best UK Tradeshow Exhibition under 2,000sq.m’ for the third time in its first three years of business. 

Having won the same award at the exhibition industry’s annual AEO Excellence Awards for the last two years running, Casual Dining (organised
by Diversified Communications UK) will now have the chance to defend its title again.

Casual Dining was the first launch show in over five years to triumph in the Association of Event Organisers’ hotly contested ‘Best Tradeshow
Exhibition under 2,000sq.m’ category.  Since that win in 2014, and again last year, the show has continued to gain widespread support from
across the casual dining sector.  The 2016 event, which took place just four months ago, enjoyed a 22% increase in unique attendees (up to
4,402) and was called an “essential forum for sharing new ideas, innovations and insights” by Carluccio’s co-founder and chairman Simon
Kossoff.

Whilst Casual Dining devotees will be hoping its winning streak continues for 2016, the show’s marketing manager Grace Allwright is delighted
that its highly-targeted marketing has also been recognised by the AEO, having received its first ever nomination for ‘Marketing Campaign of the
Year’.

“We’re thrilled that Casual Dining is not only up for Best Trade Show for the third year running, but for the very first time – marketing campaign
of the year as well!  We do everything we can to ensure that Casual Dining truly serves its industry and recognition like this really is the icing on
the cake!” she says.

Group event director Chris Brazier agrees: “I am absolutely delighted.  It’s a big honour and amazing achievement for Casual Dining to be
shortlisted for best trade show once again by the AEO – particularly after already winning this award twice before!  To also be nominated for the
show’s marketing campaign for the first time really is a great tribute to the talented team we have here at Diversified.  I’m so thankful to all the
exhibitors, visitors, associations and media partners that support us.”

Looking ahead to the 2017 show next February, stands have been selling at a record rate.  With over eight months until doors open, the show,
which will boast over 200 exhibitors, is already 75% sold out.  That’s even with the addition of a 20% increase in stands, to expand the show into
a new area on its Upper Feature Level.

“It’s a testament to the show’s continuing success – and demonstrates just how important and essential Casual Dining has become to suppliers
and buyers looking to do business here,” says Brazier.

Returning exhibitors include Reynolds, Lamb Weston, McCain Foodservice, DiSotto Foods, Moy Park Foodservice, AAK Foodservice, Fresh
Direct, Nestlé Professional, Gamble Food Service Equipment, Pinguin Foods UK, Pan’Artisan, Pidy, and Rational UK.  New companies joining
them for 2017, include Tilda, Whitby Seafoods, Design My Night, Farmhouse Potato Bakers, Joe & Sephs Gourmet Popcorn, MacKnight,
Lincoln & York, Woodall’s Charcuterie, and Nigel Fredericks.

As in previous years, Diversified UK received multiple AEO Excellence Awards nominations.  Among them, ‘Best UK Trade Show Exhibition
over 2,000sqm’ for Casual Dining’s sister show lunch!.  The UK’s biggest annual food-to-go event, taking place on 21-22 September, lunch! has
already won an impressive three best trade show awards – the AEO’s ‘under 2,000sqm’ category in both 2011 and 2012, and Best Trade Show at
the Exhibition News Awards in 2014.     

The AEO Excellence Awards 2016 will take place at Grosvenor House, Park Lane, London, on Friday 17 June.

Save the date for Casual Dining 2017

“I thoroughly enjoyed Casual Dining.  It’s the perfect place to meet our existing partners, and to keep up-to-speed with their latest
developments.  It also opens our eyes to new suppliers in the market – some I haven’t even heard of before.  I would definitely recommend it,”
says Sophie Jennings, food & menu developer at JD Wetherspoon.

“This is a great place to come if you’ve got anything to do with the restaurant business.  There are so many great ideas here.  So good, maybe it’s
a show that should be twice a year!” says celebrity chef and restaurateur Aldo Zilli.

“A visit to Casual Dining gives a unique opportunity to discover products and trends completely relevant to our sector.  It’s a great show!” says
Alexander Salussolia, managing director of Glendola Leisure Group.

Casual Dining will return to the Business Design Centre, Islington, London, on 22-23 February 2017.  For more information, and to stay up-to-
date with all the latest news and exhibitor information, please visit www.casualdiningshow.co.uk.
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Notes:

Casual Dining was the first launch show (UK and international) in over five years to win ‘Best Tradeshow Exhibition under 2,000sq.m’ at the
Association of Event Organisers’ Excellence Awards 2014.  In 2015, it won the same award for the second consecutive year.  It was also named
a finalist in the ‘Show Rising Star’ category at the Exhibition News Awards in 2015.

High res images from Casual Dining 2015 are available upon request:

Diversified Communications UK (Diversified UK) is a fast growing trade event organiser and publisher based in Brighton, Peterborough and
Nailsworth.  In addition to Casual Dining!, Diversified UK’s event portfolio includes Casual Dining Restaurant & Pub Awards; lunch!;
Commercial Kitchen (new for 2016); Natural Food Show at Natural & Organic Products Europe; Nordic Organic Food Fair in Malmö, Sweden
(co–located with Natural Products Scandinavia); Natural and Organic Awards; camexpo; office*; Accountex; SITS – The Service Desk & IT
Support Show; GEO Business; Capturing Reality; Ocean Business; MARELEC Marine Electromagnetics conference; Euro Bus Expo; Coach &
Bus Live; British Tourism & Travel Show; The Route One Operator Excellence Awards; and National Coach Tourism Awards.  For more
information, visit: www.divcom.co.uk.

Diversified UK is part of Diversified Communications, a leading international media company providing market access, education and
information through global, national and regional face–to–face events, digital and print publications and television stations.  Diversified
serves a number of industries including: seafood, food service, natural and organic, healthcare, commercial marine, and business
management.  Based in Portland, Maine, USA, Diversified employs over 850 staff, across eight divisions in seven countries.  For more
information, visit: www.divcom.com. 


