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Press release, 22 March 2018 

SEMCON AWARDED ROCKET OF THE 

YEAR AMONG SWEDEN’S MOST 

ATTRACTIVE EMPLOYERS 

Semcon climbs eight places in the top 100 list of this year’s Business 

Barometer and is thereby named rocket of the year. Universum conducts the 

survey, in which engineering students rank Sweden’s most attractive 

employer.   

“It is gratifying to see that our work is appreciated by the engineers of 

the future. At Semcon, we work constantly to show potential employees 

what we represent. It is important that we live up to what we promise in 

the talent market, and the high commitment of our employees is an 

important piece of the puzzle in our credibility and attractiveness”, 

says Karin Russberg, Director HR and Sustainability at Semcon.  

Amongst other things, Semcon has been very active during 2017 in a 

mentoring programme, in which the company's female engineers guide and 

inspire girls with an interest in technology during their time at upper-

secondary school. There have also been a number of branding campaigns and 

student activities that have created interest and attention. As well as a 

strong commitment in social media. 

“Semcon accounts for one of the major increases in this year’s Business 

Barometer, which is impressive considering the tough competition. We 

believe the reason for Semcon’s upturn can be found in the strengthening 

of its HR department, both strategically as well as operationally in 

these issues. This also promises continued success”, says Martin 

Strömqvist, Vice President and Co-owner of the Universum Group. 

The Business Barometer annually measures how engineering students in 

Sweden perceive their future employers. A total of 10,000 people have 

been surveyed. Among MSc engineering students, Semcon takes a step up 

from 55 to 47 in the ranking.  

“For us at Semcon, people are most important. Even though we are a 

technology company, we always put people before technology, the person 

who will use the product and the person who develops it. For us, it is 
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therefore self-evident that our employees should reflect the diversity in 

the end user environments”, concludes Karin Russberg. 

For more information, please contact:  

Per Nilsson, Corporate Communication and Marketing Director, Semcon 

Phone: +46 (0) 739-737 200 Email: per.nilsson@semcon.com 
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