
Who’s talking about research? Taylor & Francis Group adds Altmetric to their journals platform

Taylor & Francis Group today announced the addition of Altmetric data to Taylor & Francis Online and Cogent OA, enhancing the article
metrics currently available on both journal platforms. Added to all journal articles published since January 2012, Altmetric data will offer users a
more complete picture of how people are engaging with research articles from Taylor & Francis Group, whether via traditional or social media,
blogs or online reference managers.

Visitors to Taylor & Francis Online and Cogent OA will be able to click on the Altmetric badge and see the underlying mentions from
newspapers, magazines, blogs, social media and policy documents, as well as comments on post publication peer review sites. Altmetric track
mentions of over 5,000 research articles a day, with one mention seen on average every two seconds.

As one of the first publishers to implement Altmetric’s recently released updated details page design, Taylor & Francis Group users will benefit
from its enhanced functionality and the addition of new features such as a summary tab. From the tab, users will be able to see bibliographic
information, demographics for Twitter and Mendeley, and simplified ‘score in context’ information. Alerts are also more prominent, so authors
(and anyone else) can keep track of every new mention of an article, via a daily e-mail summary.

“We are excited to implement Altmetric on tandfonline.com and CogentOA.com, as part of the ongoing development of our platforms.“ said
Genevieve Early, Digital Products Director (Journals) at Taylor & Francis Group.  “It is increasingly important to show the impact of research
articles, and Altmetric gathers together what is being said all around the world for individual articles, to the benefit of readers, authors, journal
editors and societies.”

Euan Adie, founder of Altmetric, said of the launch,     

"We’re really pleased to be working with Taylor & Francis on this new initiative. The data provided via the Altmetric donut badges and details
pages will give their authors, editors and readers valuable insight into how the research they publish is being received and shared within, and
beyond, the scholarly community.”

For all articles published after January 2012 data will be viewable on Taylor & Francis Online and Cogent OA within each journal’s table of
contents, on individual article pages, and (on Taylor & Francis Online) for all authors within their My Authored Works account, from 28th May
2015. 

For more information please contact:
Elaine Devine,
Communications Manager (Author Relations), Taylor & Francis Group
Tel: + 44 (0)7827 993760 / elaine.devine@tandf.co.uk

About Taylor & Francis Group

Taylor & Francis Group partners with researchers, scholarly societies, universities and libraries worldwide to bring knowledge to life. As one of
the world’s leading publishers of scholarly journals, books, ebooks and reference works our content spans all areas of Humanities, Social
Sciences, Behavioural Sciences, Science, and Technology and Medicine.  

From our network of offices in Oxford, New York, Philadelphia, Boca Raton, Boston, Melbourne, Singapore, Beijing, Tokyo, Stockholm, New
Delhi and Johannesburg, Taylor & Francis staff provide local expertise and support to our editors, societies and authors and tailored, efficient
customer service to our library colleagues. 

About Altmetric

Altmetric was founded in 2011 and has made it a mission to track and analyze the online activity around scholarly literature. Altmetric tracks
what people are saying about research outputs online, and works with some of the biggest publishers, funders and institutions around the
world to deliver this data in an accessible and reliable format. Altmetric is supported by Digital Science, a technology company serving the
needs of scientific and research communities. See www.altmetric.com for further details.

For more information please contact:

Cat Chimes, Head of Marketing

cat@altmetric.com / Tel: +44 (0)20 7014 6726

About Digital Science

Digital Science is a technology company serving the needs of scientific and research communities, at the laboratory bench or in a research
setting. It invests in and incubates scientific software companies that simplify the research cycle, making more time for discovery. Its portfolio
companies include a host of leading and admired brands including Altmetric, BioRAFT, Figshare, Labguru, Overleaf, ReadCube, Symplectic
and ÜberResearch. It is operated by global media company, the Holtzbrinck Publishing Group. Visit http://www.digital-science.com and follow
@digitalsci on Twitter.


