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The Copyright Zone - A legal guide  
for photographers and artists in the digital age 

If you license or publish images, this guide is as indispensable as your camera.  

The Copyright Zone: A Legal Guide For Photographers and Artists In The 
Digital Age, 2nd Edition provides specific information on the legal rights of 
photographers, illustrators, artists, covering intellectual property, copyright, 
and business concerns in an easy-to-read, accessible manner. This second 
edition covers: what is and isn’t copyrightable, copyright registration, fair use, 
model releases, contracts and invoices, pricing and negotiation, and much 
more.  
 

Presented in a fun and easy to digest style, Jack Reznicki and Ed Greenberg, 
LLC help explain the need-to-know facts of the confusing world of legal jargon 
and technicalities through real world case studies, personal asides, and the 
clear writing style that has made their blog Thecopyrightzone.com and 
monthly column by the same name in Photoshop User magazine two industry 
favorites.  

“I love these guys and their straightforward and straight talking way of explaining complicated and 

important issues to photographers and artists. This book is a must read for any serious creative person.”   

          — Scott Kelby, President and CEO of KelbyOne  

Author Bios: 

Ed Greenberg has been a litigator practicing in New York City for over thirty years, has represented some of the 
top photographers and illustrators in the business as well as the average Joes and Janes striving to make a name 
for themselves. He has been on the faculty and a guest lecturer in the Masters Program in Digital Photography at 
The School of Visual Arts in New York and has lectured nationwide on photographers’, artists’ and models’ rights 
on behalf of NAPP, PPA, APA and EP. 
 
Jack Reznicki is an internationally renowned commercial people and children photographer based in New York 
City. Jack’s creative problem solving has helped promote products and services for many companies such as Toys 
"R" Us, Tylenol, The Wall Street Journal, Hyatt, Kodak, Reader’s Digest, Crest, AT&T, Playtex, and several Time 
Magazine covers. 
 
Visit the book page at:  http://bit.ly/TheCopyrightZone 
9781138022577    | $34.95 / £20.99 in paperback | February 2015 
 

For more information and to request a review copy please contact:  
Sloane Stinson, Marketing Manager, Focal Press 
Tel: 760-294-8758 | Email: sloane.stinson@taylorandfrancis.com  
 
 

About Focal Press  
Focal Press has been a leading publisher of Media Technology books for 75 years. We provide essential 
resources for professionals and students in many areas including: film and digital video production, 
photography, digital imaging, graphics, animation and new media, broadcast and media distribution 
technologies, music recording and production, mass communications, and theatre technology. For 
information about Focal Press visit www.focalpress.com. 
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