
An Open Letter to the Presidential Nominees from Change: The
Magazine of Higher Learning
Philadelphia – Taylor & Francis Group and the Council for Higher Education Accreditation (CHEA) are pleased to announce the publication of an
open letter to the presidential nominees from Change: The Magazine of Higher Learning entitled “Higher Education, The Road to American
Success: An Open Letter to the Presidential Nominees” written by George Pernsteiner and Rebecca Martin.

This letter, from state executive officers of higher education and the heads of state university systems, calls upon the presidential nominees to prioritize
student success in higher education, on a national level, by investing in a working relationship between the states and federal government. Although
education is principally the responsibility of the state, the national government has historically established incentives and objectives that have proved to
positively benefit students and institutions. 

Pernsteiner and Martin provide specific guidelines that the federal government can follow to form a contemporary partnership with states in order to advance
the quality of learning and research essential to our success as a nation. These suggestions include: accessible and affordable higher education for
students from every part of American society that leads to program and degree completion; quality learning that prepares students for success in work and
in life; intelligent use of information to advance student success; closer connection between postsecondary education and k–12 education; research,
discovery, and innovation to improve the human condition and the economy; accountability for student success; and federal regulation of higher education.

Addressing the nominees, the authors write: “Your support for higher education can define the future for America. The federal government now has the
opportunity and obligation to strengthen education to permit our citizens (and our nation) to be successful in an increasingly competitive, information-
enabled global society where education is not just a matter of economic success and advancing the public good, but of national strength, national
competitiveness, and national security.”
 

Access the article FREE for a limited-time here!

Change, which is published six times a year, is a magazine dealing with contemporary issues in higher education. It is intended to stimulate and inform
reflective practitioners in colleges, universities, foundations, government, and elsewhere. Using a magazine format rather than that of an academic journal,
Change spotlights trends; provides new insights and ideas; and analyzes the implications of educational programs, policies, and practices. To learn more
about Change, please click here.

Change is published by Taylor & Francis Group, LLC. Editorial sponsorship is provided by the the Council for Higher Education Accreditation (CHEA) with
Dr. David Paris as the Editor-in-Chief. 
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Taylor & Francis Group partners with researchers, scholarly societies, universities and libraries worldwide to bring knowledge to life.  As one of the world’s
leading publishers of scholarly journals, books, ebooks and reference works our content spans all areas of Humanities, Social Sciences, Behavioural
Sciences, Science, and Technology and Medicine.

From our network of offices in Oxford, New York, Philadelphia, Boca Raton, Boston, Melbourne, Singapore, Beijing, Tokyo, Stockholm, New Delhi and
Johannesburg, Taylor & Francis staff provide local expertise and support to our editors, societies and authors and tailored, efficient customer service to our
library colleagues.


