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AT&T Drive Studio and Ericsson 
release global study on 
Connected Car buyer 
• Data from global consumers shows Connected Car features to have major influence in 

future purchases  

Ericsson (NASDAQ:ERIC) The AT&T Drive Studio and Ericsson released data from a new 
study documenting the significant influence that connected car features and services are 
expected to have on customers' vehicle purchase decisions in the future. The data was 
sourced from customers likely to purchase a car in the next five years in the United States, 
Germany, Brazil, Japan and China. The survey was conducted by Ipsos in July and August 
2014.  

Arun Bhikshesvaran, CMO, Ericsson, says, “What we are seeing in this data is a clear 
signal that Connected Car features and services are becoming an important factor in a 
consumer’s purchase decision. The study shows that a transformation is occurring on a 
global scale, to a world where consumers expect Connected Car services across all 
markets and models. 

“The research shows that we are just now entering a new era of Connected Car innovation 
that will integrate all aspects of a person’s life, which is why Ericsson is working with the 
AT&T Drive Studio to provide our award winning, cloud-based Connected Car solution and 
our international presence to implement connected car services globally.” 

Among the findings: 

• Half of all drivers surveyed worldwide would switch brands to a comparable brand 
to get Connected Car services. 

• Seventy-two percent of drivers would delay a car purchase by one year to buy a 
car with connected Car services from their preferred brand. 

• Almost two-thirds of drivers surveyed after learning about Connected Car services 
consider them an important feature in their next car. 

• Sixty-seven percent of U.S. drivers indicated they would probably or definitely buy 
connectivity or Wi-Fi service if available in their car. 

Customers' awareness of connected car services is high with six features scoring 50 
percent or higher. 

• Roadside Assistance (74%) 

http://www.att.com/edo/chooseATT/chooseATT.jsp?primary=010000#/theDriveStudio
http://www.att.com/shop/wireless/connected-car.html#fbid=2Wt18YqHLta
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• Navigation and Real-time Traffic (72%) 

• Remote Start (71%) 

• Streaming Music (70%) 

• Usage-based Insurance Tracking (52%) 

• Wi-Fi Hotspot (50%) 

“The race is on for automakers to compete for customers globally through connected car 
solutions,” said Chris Penrose, senior vice president, Emerging Devices, AT&T Mobility.  
“The AT&T Drive platform, with collaboration from Ericsson and a host of other players in 
the ecosystem, is the most robust set of solutions at automakers’ disposal today.” 

Ericsson is a key contributor to the AT&T Drive platform, providing a cloud-based platform 
on which automakers can choose to run their entire, customized connected car experience.  
The full research report is available to automakers through the AT&T Drive Studio. 

*AT&T products and services are provided or offered by subsidiaries and affiliates of AT&T 
Inc. under the AT&T brand and not by AT&T Inc. 

NOTES TO EDITORS 

Link to AT&T’s news room 

Download high-resolution photos and broadcast-quality video at www.ericsson.com/press  

About AT&T 

AT&T Inc. (NYSE:T) is a premier communications holding company and one of the most 
honored companies in the world. Its subsidiaries and affiliates – AT&T operating companies 
– are the providers of AT&T services in the United States and internationally. With a 
powerful array of network resources that includes the nation’s most reliable 4G LTE 
network, AT&T is a leading provider of wireless, Wi-Fi, high speed Internet, voice and 
cloud-based services. A leader in mobile Internet, AT&T also offers the best wireless 
coverage worldwide based on offering roaming in more countries than any other U.S. 
carrier, offering the most wireless phones that work in the most countries.  It also offers 
advanced TV service with the AT&T U-verse® brand. The company’s suite of IP-based 
business communications services is one of the most advanced in the world. 

Additional information about AT&T Inc. and the products and services provided by AT&T 
subsidiaries and affiliates is available at www.att.com/aboutus or follow our news on Twitter 
at @ATT, on Facebook at  www.facebook.com/att and YouTube at www.youtube.com/att. 

 

Ericsson is the driving force behind the Networked Society – a world leader in 
communications technology and services. Our long-term relationships with every major 

http://about.att.com/mediakit/mobilitysolutions
http://about.att.com/story/Aatt_drive_studio_and_ericsson_release_global_study_on_connected_car_buyers.html
http://www.ericsson.com/press
http://www.att.com/corporateawards
http://www.att.com/corporateawards
http://about.att.com/category/all_news.html
https://twitter.com/ATT
http://www.facebook.com/att'
http://www.youtube.com/att
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telecom operator in the world allow people, business and society to fulfill their potential and 
create a more sustainable future.  

Our services, software and infrastructure – especially in mobility, broadband and the cloud 
– are enabling the telecom industry and other sectors to do better business, increase 
efficiency, improve the user experience and capture new opportunities.  

With more than 110,000 professionals and customers in 180 countries, we combine global 
scale with technology and services leadership. We support networks that connect more 
than 2.5 billion subscribers. Forty percent of the world’s mobile traffic is carried over 
Ericsson networks. And our investments in research and development ensure that our 
solutions – and our customers – stay in front.    

Founded in 1876, Ericsson has its headquarters in Stockholm, Sweden. Net sales in 2013 
were SEK 227.4 billion (USD 34.9 billion). Ericsson is listed on NASDAQ OMX stock 
exchange in Stockholm and the NASDAQ in New York. 

www.ericsson.com   
www.ericsson.com/news  
www.twitter.com/ericssonpress 
www.facebook.com/ericsson  
www.youtube.com/ericsson  

FOR FURTHER INFORMATION, PLEASE CONTACT 

Ericsson Corporate Communications  
Phone: +46 10 719 69 92 
E-mail: media.relations@ericsson.com  

Ericsson Investor Relations 
Phone: +46 10 719 00 00 
E-mail: investor.relations@ericsson.com  
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