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ERICSSON’s new media delivery 

solution places operators at 

the core of the value chain 
 Ericsson launches significant evolution of its Media Delivery Network (MDN) 

solution with all-new enablers - MDN Cache, MDN Optimize, and MDN Connect   

 Ericsson first to address widespread media delivery challenges with a unique 

combination of technical capability and business enabler software tools 

 The solution puts operators at the core of the media delivery value chain, enabling them 

to maximize network value and create all-new business models in a high-growth area of 

TV & Media 

With the unprecedented growth in demand for mobile broadband, driven by video 

consumption, Ericsson (NASDAQ:ERIC) believes that the viability of the entire media 

delivery value chain is dependent on the ability of network operators to transform into 

a media-centric business.  

At Mobile World Congress 2015, Ericsson is taking the industry lead in addressing 

this trend with the launch of a highly evolved and unique software solution set, 

designed to allow operators to participate in the media value equation in a sustainable 

and profitable way. 

Ericsson’s Media Delivery Network – the single, all-software solution for the delivery of both 

managed and unmanaged content across fixed and mobile networks - has now evolved into 

a complete business enabler framework. Ericsson MDN combines a unique set of elements 

(Cache, Optimize, and Connect) to respectively tackle all of the main challenges of media 

delivery: greater network efficiency, enhanced quality of experience and value-added 

services. By opening up opportunities for network operators, including pay TV service 

providers, to capitalize on video-specific revenues, Ericsson continues to drive the shift to a 

true TV Anywhere environment and realize the vision of a media industry transformed in the 

Networked Society. 

Ove Anebygd, Vice President and Head of Solution Area Media, Ericsson, says: “With 

video already representing 45% of all traffic in mobile networks, and our prediction 

that traffic will increase eight-fold overall by 2020, network operators need a 

transformative media delivery solution. This allows them to turn this costly demand on 

their networks into sustainable business growth.”  
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“This launch represents the first big-picture solution of its kind, tackling core industry 

challenges and allowing operators to bring their added value to the media delivery 

value chain and enable the global shift to IP delivered video.” 

Rob Gallagher, Director of Media, Entertainment & Consumer Research, Ovum, comments: 

“Bridging the technical and commercial gaps between network operators and digital media 

providers promises to be a win-win for both parties – provided they work together for mutual 

gain. The most successful partnerships will be based on technologies and strategies that 

enable network operators to solve digital media providers’ key business challenges as well 

as their own.” 

 

The evolved Media Delivery Network capabilities now include: 

 Cache – a virtualized, elastic, universal caching node which can be deployed 

at any level in the network  

o First to offer virtualized services across public, private and hybrid 

cloud infrastructures 

o Provides a ground-breaking compute framework, enabling content 

provider functionality to be hosted at the optimal level of the operator 

network 

 Optimize – an ultra-intelligent, service-aware gateway with a powerful set of 

capabilities combining policy management with traffic, web, and video 

optimizations. 

o Delivers the most accurate optimization of cell bandwidth for 

combating congestion  

o Offers an array of all-new multi-screen edge services enabling 

innovative offerings  such as ad fraud detection 

 Connect – this powerful business framework introduces ready-made 

relationships with essential industry players, deepening the opportunity and 

speed with which operators can drive business models and commercial 

opportunities 

o Builds upon the previously announced, first of its kind, plug-in 

ecosystem of multiple global content distribution networks (CDNs) 

o Now offering business consultative services focused on key industry 

challenges, addressing all new business models such as sponsored 

data and operator toolbars 
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Ericsson at Mobile World Congress 2015 

During Mobile World Congress 2015 in Barcelona, Spain, Ericsson is showing world-

leading technology, service capabilities, and innovations. The Networked Society 

is transforming entire industries. ICT tools have become fundamental everyday resources 

for businesses, people and society. We lead the way with hardware, services and software 

solutions that drive development in mobility, broadband and cloud, creating the foundation 

for new eco-systems, and transformation across industries. The change that transformation 

brings is in the hands of everyone. That is why we at Mobile World Congress this year will 

talk about how we enable change-makers in the Networked Society to advance the digital 

experiences. 

 

You can find us at MWC in Hall 2, Stand 2N60. Follow us during the event 

using @Ericsson and join the discussion using #MWC15. Insights from our experts and 

Networked Society evangelists are also published on our blog during the event. 

 

 

 

NOTES TO EDITORS 

Ericsson launches plug-in media delivery ecosystem 

Download high-resolution photos and broadcast-quality video at www.ericsson.com/press 

https://twitter.com/ericsson
http://www.ericsson.com/thinkingahead/the-networked-society-blog
http://www.ericsson.com/news/1763160
http://www.ericsson.com/press
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Ericsson is the driving force behind the Networked Society - a world leader in communications 

technology and services. Our long-term relationships with every major telecom operator in the world 

allow people, business and society to fulfill their potential and create a more sustainable future. 

Our services, software and infrastructure - especially in mobility, broadband and the cloud - are 

enabling the telecom industry and other sectors to do better business, increase efficiency, improve 

the user experience and capture new opportunities. 

With approximately 115,000 professionals and customers in 180 countries, we combine global scale 

with technology and services leadership. We support networks that connect more than 2.5 billion 

subscribers. Forty percent of the world's mobile traffic is carried over Ericsson networks. And our 

investments in research and development ensure that our solutions - and our customers - stay in 

front. 

Founded in 1876, Ericsson has its headquarters in Stockholm, Sweden. Net sales in 2014 were SEK 

228.0 billion (USD 33.1 billion). Ericsson is listed on NASDAQ OMX stock exchange in Stockholm 

and the NASDAQ in New York. 

www.ericsson.com   

www.ericsson.com/news  

www.twitter.com/ericssonpress 

www.facebook.com/ericsson  

www.youtube.com/ericsson  
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