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Ericsson launches NuVu 
subscription video-on-demand 
service  
• The first service will be launched in partnership with leading telecom operator Airtel 

Nigeria in Q1 2016 to more than 30 million subscribers 

• Subscribers will have access to around 3,000 local and international TV and film titles 
spanning a wide variety of genres 

• A core feature is the built-in ability to distribute content to consumers during off-peak 
periods, minimizing data costs for both operator and consumer 

Ericsson (NASDAQ: ERIC) today announced the launch of its first end-to-end subscription 
video-on-demand content service, NuVu. The service will be marketed in close collaboration 
with service providers. 

With this solution, subscribers will have access to around 3,000 local and international TV 
and film titles for a small monthly fee. They will be able to download content directly to their 
smartphones or tablets at no additional data cost during off-peak network times, and access 
the content offline for up to 30 days after downloading.  

Ericsson and telecommunications services provider Airtel Nigeria are planning to jointly 
launch NuVu in the first quarter of 2016 to more than 30 million Airtel subscribers in Nigeria. 

NuVu’s content offering, which is expected to grow significantly in the coming years, will span 
a wide variety of genres including Hollywood and Nollywood movies, TV series, kids, music, 
gospel and education. Ericsson is working with a number of leading international distributors 
to acquire TV and film content for the new service. 

NuVu is a complete end-to-end technology and content service. The platform, which has 
been developed by Ericsson and leverages the company’s extensive over-the-top 
capabilities, will be fully integrated into the operator’s customer relationship management and 
payment systems. A core feature of the service is the built-in ability to distribute content to 
consumers during off-peak periods. This minimizes data costs for both operator and 
consumer, addressing the cost challenge that has so far been an obstacle for video-on-
demand uptake in Africa.  

The service will launch initially as an Android app for smartphones, providing subscribers 
with a personalized user interface, bookmarking and personal recommendations. Ericsson 
will continue to roll out the service on other platforms and operating systems.  
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Thorsten Sauer, Head of Broadcast and Media Services, Ericsson, says: “The launch of 
NuVu is a significant landmark for Ericsson and is uniquely positioned to help our operator 
customers to address a significant untapped market for video content.  

“Africa has some of the highest mobile adoption rates globally, with ever-increasing levels of 
investment and infrastructure. However, downloading is currently preferred to streaming due 
to connectivity issues. We believe there is a huge opportunity to open a window to a world of 
content through mobile devices that may not otherwise be easily accessible.  

“As one of the largest operators across Africa and the third-largest mobile operator in the 
world, Airtel is the perfect partner to help us launch NuVu. We are very proud to launch NuVu 
in Africa and we look forward to rolling out this service to other markets over the coming 
year.” 

Ahmed Mokhles, Chief Commercial Officer, Airtel Nigeria, says: “At Airtel we are passionate 
about putting smiles on the faces of Nigerians and this is one of the ways we achieve this 
goal. One of the key advantages of NuVu is that customers will have the flexibility to enjoy a 
variety of entertaining content, including music videos, comedy, movie trailers, cartoons, 
sports among others on their mobile devices anytime, anywhere they desire. 

“We are delighted to be a part of this project as it also reinforces our commitment to creating 
real value for all our stakeholders, in line with our key objective of enriching lives and 
empowering people”. 

The NuVu brand identity was created by the award-wining creative agency Red Bee, which is 
part of Ericsson. Red Bee has created identities for a number of leading broadcasters around 
the world, including the BBC, DreamWorks, UKTV, NBCUniversal, RTÉ, CBC Egypt, TV2 
Norway and many more. 

Consumers are increasingly accessing TV content via smartphones and tablets. According to 
Ericsson ConsumerLab, 61 percent of consumers watch TV and video on their smartphones, 
a figure that has increased by 71 percent since 2012. Over 50 percent of consumers binge-
watch content at least once a day; only 5 percent claim that they never binge watch content. 
In addition, 42 percent refrain from consuming more content on any device if a service is not 
available offline. 

NOTES TO EDITORS 

About Airtel Africa 
Airtel is driven by the vision of providing affordable and innovative mobile services to all. 
Airtel has African operations in: Burkina Faso, Chad, Democratic Republic of the Congo, 
Republic of the Congo, Gabon, Ghana, Kenya, Malawi, Madagascar, Niger, Nigeria, 
Rwanda, Seychelles, Sierra Leone, Tanzania, Uganda and Zambia. 

About Bharti Airtel  
Bharti Airtel Limited is a leading global telecommunications company with operations in 20 

http://creativems.redbeemedia.com/work/filter/brand-identity
http://www.ericsson.com/news/150903-consumerlab-tv-media-report_244069645_c
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countries across Asia and Africa. Headquartered in New Delhi, India, the company ranks 
among the top four mobile service providers globally in terms of subscribers. In India, the 
company's product offerings include 2G, 3G and 4G wireless services, mobile commerce, 
fixed line services, high speed DSL broadband, IPTV, DTH, enterprise services including 
national & international long distance services to carriers. In the rest of the geographies, it 
offers 2G, 3G wireless services and mobile commerce. Bharti Airtel had over 277 million 
customers across its operations at the end of September 2013. 

Broadcast and Media Services press backgrounder 

 

For media kits, backgrounders and high-resolution photos, please visit 
www.ericsson.com/press 

Ericsson is the driving force behind the Networked Society – a world leader in 
communications technology and services. Our long-term relationships with every major 
telecom operator in the world allow people, business and society to fulfill their potential and 
create a more sustainable future.  

Our services, software and infrastructure – especially in mobility, broadband and the cloud – 
are enabling the telecom industry and other sectors to do better business, increase 
efficiency, improve the user experience and capture new opportunities.  

With approximately 115,000 professionals and customers in 180 countries, we combine 
global scale with technology and services leadership. We support networks that connect 
more than 2.5 billion subscribers. Forty percent of the world’s mobile traffic is carried over 
Ericsson networks. And our investments in research and development ensure that our 
solutions – and our customers – stay in front. 

Founded in 1876, Ericsson has its headquarters in Stockholm, Sweden. Net sales in 2014 
were SEK 228.0 billion (USD 33.1 billion). Ericsson is listed on NASDAQ OMX stock 
exchange in Stockholm and the NASDAQ in New York. 

www.ericsson.com   
www.ericsson.com/news  
www.twitter.com/ericssonpress 
www.facebook.com/ericsson  
www.youtube.com/ericsson  

FOR FURTHER INFORMATION, PLEASE CONTACT 

Ericsson Corporate Communications  
Phone: +46 10 719 69 92 
E-mail: media.relations@ericsson.com  

http://www.ericsson.com/res/thecompany/docs/press/backgrounders/broadcast_services_press_backgrounder.pdf
http://www.ericsson.com/press
http://www.ericsson.com/
http://www.ericsson.com/news
http://www.twitter.com/ericssonpress
http://www.facebook.com/ericsson
http://www.youtube.com/ericsson
mailto:media.relations@ericsson.com
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Ericsson Investor Relations 
Phone: +46 10 719 00 00 
E-mail: investor.relations@ericsson.com  

 

mailto:investor.relations@ericsson.com

