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PRAIRIE DU SAC, Wis. – June 30 , 2014 What would you do with an extra $5,000? That’s what 30 lucky Culver’s guests will find out
throughout the month of July. In honor of its 30thanniversary, Culver’s is launching the “Big 30” promotion in partnership with Pepsi to award a
total of $150,000 over 30 days – plus loads of instant-win prizes for Culver’s signature favorites such as free Mini Concrete Mixers and Free
Value Baskets.

“We are so grateful for the support of our guests over the last 30 years,” said Craig Culver, co-founder and CEO  of Culver’s. “Since opening
our first restaurant in Sauk City, Wisconsin in 1984 to opening over 500 restaurants in 22 states , our guests have been with us every step of
the way. This is our way of saying ‘thank you.’”

From July 1 to 30, guests who order any Value Basket or Medium soft drink at any  restaurant will receive a cup with a special promo code.
Guests will then visit www.CulversBig30.com to enter their code for the chance to win the daily grand prize as well as four different instant win
prizes. 

“We’re excited to be able to share in our success with our guests through ‘Big 30’ which is the largest promotion we’ve ever held,” said Culver.
“We’re looking forward to celebrating this important milestone.” 

CONTACTS:

Paul Pitas                               Kate Flehmer

608.644.2614                          608.256.6357

paulpitas@culvers.com         kflehmer@hiebing.com 

About Culver’s:

Culver’s serves fresh food, always cooked to order, with genuine family values to each and every guest. Culver’s is an expanding franchise
system with more than 500 independently owned and operated restaurants in 22 states. The restaurants’ award-winning customer service is
based on small-town, Midwestern values, genuine friendliness and an unwavering commitment to quality and freshness. Signature items
include the ButterBurger®, made from fresh, never frozen Midwest-raised beef, and Fresh Frozen Custard, including the famous Flavor of the
Day program. For more information, visit www.culvers.com, www.culvers.com/facebook, www.twitter.com/culvers, www.gplus.to/culvers or
www.instagram.com/culvers. NO PURCHASE NECESSARY. Sweepstakes begins 7/1/2014 and ends 7/30/2014. Void Where Prohibited.


