
Marketing masterminds responsible for Kale and Owl popularity is revealed. 
 
Bozeman, M.T., April 1, 2015 -- Creative agency, Total BS Media, has achieved Duggar-like 
growth in the past year thanks to two very high-profile clients. Mega-brands Kale and Owls 
chose the Bozeman, Montana-based agency for their creative vision and storytelling abilities. 
 
After years of declining sales to wheatgrass and spinach, Kale embarked on a massive brand 
transformation. “The only way to achieve mass exposure was through a multi-channel marketing 
and PR campaign. After months of RFPs and agency interviews, we met with Brit and Sarah, co-
owners of Total BS Media. Within minutes, we knew we had found our agency of record, and we 
couldn’t be more excited about what they have accomplished for us,” said one bundle of Kale. 
 
Notable achievements for the campaign include the “Superfood” tagline and celebrity 
endorsement deals with Gwyneth Paltrow, Jennifer Aniston, and Beyoncé. Shortly after inking 
those deals, apparel contracts with Urban Outfitters and Nordstrom followed and, most recently, 
it was announced that Kale would be making its debut at McDonald's. 
 
In another effort to memorialize Kale on a global scale, Total BS Media is currently drafting 
contracts with the United States Postal Service to create a commemorative stamp featuring Kale 
in a starring role among a salad of beets, quinoa, goat cheese, and balsamic vinaigrette. 
 
Shortly after the groundbreaking Kale Campaign, Total BS Media was approached by the Owls 
species for another massive rebranding challenge. After seeing avian counterparts and random 
bird silhouettes cash in, Owls decided to cement its place in popular culture. Total BS Media was 
selected as the agency of record for all Owls, managing every aspect of product expansion, 
licensing, public relations, and branding. 
 
Total BS Media morphed a creature often synonymous with death and foreboding into a lovable 
feathered friend, suitable for everything from nurseries to napkins. 
 
“We were thrilled to work with Owls. They are highly intelligent, forward-thinking creatures 
who were 100% committed to success,” says Total BS Media Co-Founder, Sarah Hunter. “They 
were extremely cunning and responsive, answering emails at all hours of the night,” echoes Total 
BS Media Co-Founder, Brit Booth. 
 
Early wins came from licensing deals in home goods—partnering with retailers Z Gallerie, West 
Elm, and Anthropology—and rapidly grew from there. 
 
"We had the foremost creative minds in the business working on our campaign. From the 
moment we started working with Total BS Media, they did everything flawlessly. They 
conceived a brand strategy that reached far beyond stationary and saltshakers. Total BS Media 
has masterminded a campaign that has turned us into a national treasure, and the exposure has 
opened the door for opportunities beyond our wildest imaginations,” said a Barn Owl. 
 
It was just announced that the Great Horned Owl is scheduled to appear in this season of 
Keeping Up with the Kardashians, the Northern Saw-Whet Owl will run for office to succeed 
disgraced Illinois Congressman Aaron Schock, and the NFL has dropped the Seahawk in favor 
of the Burrowing Owl. 



 
NOTE: Total BS Media is absolutely not responsible for influencing, consulting or negotiating 
Justin Bieber’s Owl tattoo. Total BS Media has not, and never will, work with the Biebs. 
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Total BS Media  
 
Total BS Media brings brands to life, life to brands, and sometimes brands back to life, although 
resurrection does cost more. Total BS is full of Brit and Sarah. While equally impressive 
elements on their own, when combined they form a highly volatile creative compound that 
spontaneously combusts, leaving a trail of idea production in their client’s wake.  
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