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Press release, Stockholm May 1st, 2017 

Nepa selected to join the Facebook MMM Partner Program 

Nepa will now include advertising information from Facebook, Instagram 

and Audience Network in the Marketing Mix Modeling product. This is 

available immediately to all Nepa clients around the world. 

An increasingly large and constantly growing part of a company's media 

investments is spent in digital media. Digital, consisting of Internet and mobile 

advertising, will become the largest advertising category already by 2017 

according to McKinsey’s Global Media Report 2015 with forecasts through 2019.  

One of the biggest growth is seen in social media, much thanks to the rapid 

development within mobile broadband and smartphones. Historically, however, 

measurability of marketing impact as a result of communication in social media 

has been low. 

At the same time, in order to improve the ROI on media spending, more and 

more companies see the benefits of making their marketing decisions based on 

the insights of MMM analysis.  

“It feels amazing to be one of the first approved Facebook MMM partners 

globally. We are excited to bring this business benefit to our clients and 

help buyers of media to spend smarter in a rapidly changing media 

landscape. This is in line with our global strategy. This connection to 

Facebook data will strengthen our mission to accelerate the delivery of 

recommendations and direct them to those most capable of putting them 

in immediate good use”, says Fredrik Östgren, CEO at Nepa. 

By enriching Nepa’s current MMM solution with this unique data set, Nepa will be 

able to break down the data in such details so that we can identify the effects of 

social media, taking our media spending simulations to a completely new level. 

“Having continuous access to this granular level of data, down to region, 

campaign level and target groups within specific time series, we are able 

to continuously provide our clients with in-depth digital insights in our 

MMM projects”, says Andreas Nordfors, Product Owner MMM at Nepa. 

As a partner, Nepa will also conduct independent research across various topics 

related to Facebook to be shared with Facebook´s clients and the wider 

measurement community. 

 

For more information:  

nepa.com or contact Deputy CEO and CFO P-O Westerlund,  

p-o.westerlund@nepa.com 

+46 706 404 824. 
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